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Our edge explained

A reliable supplier of high-quality pharma products, within Prescription drugs (RX),
Consumer Health, and Hospital products including Medical nutrition

Presence and sales
across the Nordics

With a product portfolio approved
and ready for wider distribution
across Europe

Sustainability throughout the value chain

Upsftream

000

1k

Strong local insight and

understanding of patients’ needs Ambitious growth strategy
Strong local competence (~42 employees) in High-potential pipeline and M&A capabilities
regulatory, reimbursement, marketing and sales Maximising product potential throughout the
Understanding patients, their situation and value chain, focusing on economies of scale,
challenges, increasing customer loyalty through sales excellence and regulatory expertise

guidance and inspiration
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Key financial indicators | First quarter 2024

A gquarter marked by a successful product launch,
and steady operational progress

Revenues in Q1 2024 were
on same level as in previous
year. Out of stock for Imdur
In some markets

REVENUE GROSS MARGIN Adjusted EBITDA Adjusted EBITDA in line with
previous quarter, but below
last year

Ql 120.9 mNnoK 38.7% 8.5 MNoK
Successful launch of Eroxon

2024 -0.7% YoY 41.3% 1n Q1 23 15.8 MNOK in Q1 23 in Norway in Q1. Launch in

Sweden in May

3 & Navamedic



NOK million

The longer perspective

Growth on a scalable platform and through M&A
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High-quality portfolio with several hero products

Prescription Drugs (RX) Hospital

Sold through pharmacies Tenders incl. medical nutrition*
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Q12024
revenue in
MNOK

Q12024 28.8
revenue in 21%
MNOK Q12024 “
revenue in

MNOK

YoY growth
YoY change YoY growth :

*IEM Products for treatment of Inborn Errors of Metabolism (IEM), a lifelong, genetic

disorder where the body cannot properly turn food into energy. ‘ ” Navamedic




Prescription Drugs (RX)

Strong product growth across various therapeutic areas

The RX segment comprises Navamedic’s prescription products

10% YOY GROWTH IN

" Mueirbae | l Strategy forgrowth B )\ c\mBA® WHOLESALER
'C\j"ys'm SRR * Focusing on individual VOLUME
HETo stdoc lup . Q'4.l 4 reimbursementin NO/FI & Vol (units 000
Q12024 REVENUE Increased sales in Finlan and the unique -
° Imdur out of stock in positioning for Mysimba |
58.4 vinok . : . y 150
most markets in Q1, in a growing market
(Q1 2023: 68.9 MNOK) expected delivery in Q2 e Commercialization and 100
* Forlaxsales grows out-licensing activities 50 I
guarter by quarter, up for Flexilev (MyFID® and O I
1% yoy OraFID®) SRR
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Implementing commercialisation strategy for
growth following the Sensidose acquisition

Targeting patients with

d d Parki 's di : . e ©
AGNanEEa FATKSON S SISEase * Marketing authorization for Flexilev in MyFID®

PD affects 1-2% of population already in place in 10 European countries
above 60 years

* Regulatory strategy for approval of Flexilev® in the

N o o c 0 . S
avamedic is targeting 20% of new OraFID® dispenser in process

total patient population
* Estimated time for launch for Flexilev in OraFID® in

Sells drugs in combination o
with an innovative device for the Nordics is Q2/2025

individual dosing o

Negotiation of final agreement with
Products will be sold from Orion for a licensing and supply

Navamedic’s current platform agreement for Flexilev® with OraFID®
in the Nordics, and out- in Europe

licensed in rest of Europe,
Japan and the US




Hospital

Continued growth across the portfolio

The Hospital segment comprises Navamedic’s antibiotics portfolio and medical nutrition
products for the treatment of Inborn Errors of Metabolism (IEM)

Q12024 REVENUE

28.8 vnok

(Q1 2023: 25.0 MNOK)

Double digit growth for
segment as a whole

Steady growth for
Medical Nutrition and
double-digit growth for
Antibiotics

Preparing the antibiotics

portfolio for future
growth and demand

Renewal of antibiotics
tenders in Norway
confirmed

Strategy for growth

* Expand and secure new

antibiotic marketing
authorization in
countries outside the
Nordics

New profitable products
and new concepts in
Medical Nutrition




Consumer Health

Hero brands continue to deliver double digit growth

The Consumer Health segment comprises Navamedic’s over-the-counter products, available to

patients without a prescription

* Modifast has rebound
after two slightly weaker

quarters

Q1 2024 REVENUE
* Strong growth for

33.8 VMINOK Thermacare and
Aftamed in the quarter

(01720235 27.SIVINOK)

* Successful launch of
Eroxon in Norway in
February, Sweden to
follow in May

Strategy for growth

®* Launch, distribute, in-

icense and build unique
orofitable hero brands
In own countries

* Qut-licensing of own
products to other
markets




Launching breakthrough treatment for erectile dysfunction

Successful rollout of Eroxon® in Norway,

Sweden to follow |

n May

e Navamedic markets and distributes Eroxon® in the Nordics. A
clinically proven local treatment of erectile dysfunction, which

can be bought without a c

e Launched in Norway mid-
at www.boots.no after on

octor’s prescription
~ebruary 2024, Eroxon® was bestseller

y two weeks in the market

e With continued strong sales in the rest of the first quarter,
Eroxon® ranked third on Navamedic’s Consumer Health top seller

listin Q1

e Broad launch in Sweden starting on 6 May. Eroxon® will be the
only non-prescription treatment for erectile dysfunction in

Sweden

*) Yougov / Navamedic January 2024
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Nyheter ~ Oslo  Meninger ~ A-magasinet  Vink  E-avis

Aftenpoften

® e Erek " NYHETER
n:
orge | Ereksjonssvikt sl Debatt
Hane gir til soksmil mot Piskehoytiden er like om at saken behandles i retten ter at det handler om hvor- ver, skriver kommunika-

Tips oss
Ny gel skal gjore det enklere a t - gt
. . by o , e & Nortura for manglende egg- hjoret, en tid mange forbin- som en midlertidig forfey- dan forskriften tolkes. sjonssief Matilda Aronsson i
Dy leveringer. der med blant annetegg. Det ning. De trenger eggene nd, - Saken handler om hvor-  Nortura | en epost til Aften-
s Striden stir om hvorvidt er bekymring for tomme egg- ikke etter paske, heterdet. En ~dan forskriften skal forstds. ~posten.

Nortura har lov tl & levere ~ hyller i butikkene, noe som slik forfoyning er en hasteav- Vi har giennomfertennyju-  Saken er berammet til Oslo
° Lytt til saken - 4 minutter

egg til videreforedling har vart et hyppig syn de giorelse som gjelder fram til ridisk vurdering av vr for- tingrett allerede i dag (fre-
i egen fabrikk, for de forde- ~siste minedene. enendelig avgjorelse i retten.  stielse og mener bestemt at  dag)

Ny ereksjonsgel virker pa ti minutter, lokker produsent. - Det finnes gratis og

enklere mater, mener fastlege.

s N Ostlendingen

Eggleveranderen Den Stolte  kene, skriver Aftenposten.  rer eggtil Coop, har bedt om  tere soksmilet, men bekref- med intensjonene til lovgi-

OKONOMI OG NARINGSLIV  HELSE ARBEIDSLV  ELVERUM  NYHETER

- Rives ut av hyllene

ler egg til dagligvarebutik-  Den Stolte Hane, som leve-  Nortura vil ikke kommen- i har fulgt forskriften i trid

- Salget har faktisk
vart ganske bra hos 0ss

@ 0O

Massive attention, strong sales

MANDAG 11 MARS 2024 Daghlade!

GG INN

Dagbladet & s

PLUSS Nyheter Sport Kultur Tema eAvis Sgkiarkivet OmPluss Bedrift Kundeservice

FOSEN-DEMONSTRANTER I RETTEN DAG

18 samiske ungdommer straffet, mens de som bryter  kene pé Fosen, tok Hattaog ~ Keysers gate 6 i regjerings-
* ogstettespillere fra Natur dem, ikke far straff, sier flere andre aktivister seginn  kvartalet.

ogUngdomer tiltaltetter  Mihkkal Robertabirtni Hastta i lobbyen til Olje- og ener- Flere av aksjonistene ble
atdeikke vedtokbetenede  (23) tiLNTB. gidepartementet i Oslo, der ilagt forelegg pa mellom

i i N PROFIL
VIAGRA 1) \ SHAPED TO J

FIT Y
fikk etter Fosen-aksjonene Han er blant de 18 aksjo- de oppholdt seg inesten fire 3000 og 5000 kroner for ikke PERFE(C;S'JU
i fjor. Mandag meter de | nistene som skal mete i Oslo  degn. & ha etterkommet politiets g
Oslo tingrett. tingrett mandag. Andre aksjonister plas- palegg om 4 forlate aksjons- g
Jeg synes det er absurd Da det hadde gatt 500 serte seg ved inngangen til stedene. 18 av aktivistene har b3
TILTALTE: Mandag meter 18 av aksjoniste- at vi som forsvarte men- dager siden hoyesteretts- Finansdepartementet, og nektet & betale, og dermed 5
ne i retten. Foto: NTB neskerettighetene vare, blir dommen om vindkraftver- noen dager senereogsdved  ma de mpte i retten mandag

Nytt middel mot
ereksjonssvikt hylles

PIJJ'NS:MIDD L RIVES VEKK:

TV 2 Nyheter &
4d-G

POPULIERT: Kremen Erauon har bt en saigsvinner hos Soots apotek. FOTO ESPEN SANOEN JOUNNESSEN

& Arendalitter er NS';?;?“;\, :inﬁf:mlg‘,‘e’ }::f‘ :ﬁ:ﬂ:ﬁ‘llmﬂfﬁiﬁ TOMT: Apotektekniker ved Apotek 1 pa Amfi i Elverum, Jeanette Molteberg, bekrefter at selv uten markedsfering har
400_0 Oo menn SI |te rm ed dette avventende, men ::rssll ommlé av KRS-avisen m;*;g:'- potenslegemiddelet blitt en av apotekets mest populzre varer. Foto: Anita Heiby Gotehus
. : : ristiansan  Kundene er nysgierrige,
K ’ . ; o s o 1t Ereksjonsproblemer er vanlig blant norske menn. N4 mener produsenten at en gel kan hjelpe. Foto: Produs interesserte i den serhan.
[ Stadig flere menn sliter med manglende ereksjon. Eksperten rgper at problemet vanligvis sitter et helt annet Iegene med gode rad © nye, og s mye Oppmertsamhet Ved Apotek 1 pé Stromsbu
~ "‘m 4 Farmasoyt Firaf Dhia AlRa- sletta har de derimot ikke
N = - omtalite, penis. { waf ved Vitus Apotek i Aren-  merket noe som helst til at
sted enn du tror - og deler supergrepet som hjelper. n G pe dalforteler at den populare den populere kremen haran- NYHETER HELSE RISBR  APOTEK
. kremen blir lagt merke til, kommet.
a | menatsalgetharlattventepd - Vi har hort om at det er
] ‘Espen Sanden Jobannesen seg enn s lenge. blitt en greie, men hos oss har
| espenjohannesen - Vi fikk inn kremen pd la- ~ det ikke vart noe sarliginter- [} ]
@apterpostenno geri februar, Ibutikken harvi  esse. Ingen som har spurt et [
Eiesieort simmnen rn selgern otensmiddel: -
Det aktuelle produktet er den detharikketattheltav,nei.  Marques ved Apotek I pd [ ]
populere peniskremen Ero- - Jeg vet at det har varten Stromsbusletta.
. xon,som har allerede skal ba del snakk om kemen her i bu-

Seksuell helse er viktig

etablertseg pd det norske mar-
kedet.

Kremen har som hensikt &
hielpe med ereksjonssvikt, og
erden forste av sitt slag som er
4fataki uten resept i Norge

Kun en méned etter lanse- IS8
ing har produktet ruklet &
bli det nest mest solgte pd

f tikken, i det er tydeligat det Tryggere
har skapt litt oppmerksom- ~ Apoteker Dehestani ved Apo-
et forteller Al-Rawaf. tek 1 Krogenes trekker fram en
fordel som produktet har,
Skepsis sammenlignet med alternati-
Al-Rawaf erfarer at kundene  vene.
er litt avventende til det nye - Deter itt tryggere for meg
produktet nd | starten. 4 anbefale som apoteker. Al
s - Det kan virke som at kun-  tenativet eri pilleform og det
Boats apotek sine nettsider,  INTERESSE: Famasaytved Atek ] i Kragees  Arendal Sora dene onsker & vente ltt for & passer kke for lle. For perso-
ifolge en fra pebestn " hore om erfaringer og siikt. ner med hjerteproblemer er
butikken selv. Kanskje greit 4 forhore seg det for eksempel mye bedre
Ifolge farmasoyten har ryk- ~solgt fire stykkertl nd. Deter  ute etter. Det har bltt rekla-  med lege for man Kioper det med en krem, forklarer De-
tet om den nye kremen ni ganske bra, forteller Farma- mert lit for det i forskjellige ~selv. hestani.
nidd kundeneiArendal.  soytved Apotek1pd Krogenes blader si vidt jeg vet. Det  Hantrekkerframatkunde-  Hunerfarerat kundeneofte
- Salget har faktisk vert iAtendal,SaraDehestani. er ikke si mange som spor gruppen rundt produktet er ereldre, ogat en krem s fall
ganskebra hososs. Vifikkdet - Detvirkersomat kundene om produktet. De vet som re- _relatvt lien, ogat det er noe il vere et tryggeste ahtera-
nylig inn | hyllene, og har harvart Kiarover hvadevar gel hva de skal ha, forteller av grunnen Gl at apoteket tivet.

tv2.no
Dette hjelper pa ereksjonssvikt

oo KR

Aghtrplnsﬁm Tipsoss Nyheter Neeringsliv Trafikk Meninger eAvis

Avisen Nyheter
Kristiansand

0@ 32

o o
Nord far ikk . ; o SOM SMURT: S l t
s s e alget av peniskremen gi

orameni far B ipotensen som tabubelagt, ':r:dp:::m i ) g
nok av det nye, og at mange setter pris pd den Eroxon gikk rett \ bonnement  Tipsoss!  Debatt  Annonsering  SeStartskamper  Falg oss pé Facebook . . o .
eyl = rett til topps: Slik gar det i

- sel Istene.
middelet. g“i'"{, segsew Foto: = :

gsd i butikk er salget bra, selv
SSARTHBALER utén annen reklame enn 2 det Produsenten < | Nyheter
™ har vert lett tilgjengelig i kassa.
—Vitrengerikke reklamere TILG::J;ELIG' Utenriks Innenriks @konomi Forbruker Politikk Mening og analyse BOOTS APOTEK  KRISTIANSAND  SEKSUALITET  MEDISIN EREKSJONSSVIKT

februar ble den forste re- for produktet, det selger I motsetning u[

septfrie lokalbehandlingen seg selv, sier Nancy Nguyen Vi 5 A 5 %

B LT ekt Do N Vot . Arendalitter er avventende, men interesserte i den nye, og sa mye

norske apoteker. Eroxon eren i Boots, til DinSide. Ppsagatliod omtalte peniskremen.
gelésom skal pifpreslokalt,og  Hun fortelleratvivetatenav 400 000 h d u bl t enls remen tar an et me ,p 2 e s $h A 3
skl haraskeffektfordémsom. femnondmenn opplever ereks- :;l::n;.:t: yi' o ar e e sex ro eme APOTEKEREN: - Jeg er opptatt av a gjere seksuell helse sa lite tabubelagt som mulig, sier Bjern Gustavsen Krabbesund i Apotek
er klar for det. jonssvikt. I tillegg er morketal- potensmiddelet, & 1. Foto: Iver Serdahl
Pi kort tid ble Eroxon det lene store, og dette er et omride k k h I ° I 4
nest mest solgte produktet som har hatt mye stigma. “"::mw":?t:, — ny rem an je pe [
pinett, viser ferske salgstall ~ —Nisom det finnes etalter- terskel & handle. ° - vl u
fraapotekkjeden Boots. nativt produkt pi markedet, Foto: Elisabeth i Hamar Arbeiderblad @
~Atproduktet har hattetgodt  som verken er legemiddel eller Problemet er mye sterre enn man er klar over, ifelge ekspertene. Et nytt

salg pd nett, er pd ingen mite
overraskende. | Norge har det
fram til ni bare eksistert pro-
dukter for erektil dysfunksjon i
pilleform, og disse produktene
har ogsi toppet salgsstatistikken
for online salg de siste ira, sier
Monica Berter Bekkhus i Boots.
Bekkhus peker pi at dette
nok har en klar ssmmenheng

reseptfritt med utlevering, vil
publikum fi enklere tilgang til
produktet.

Nettsalget trekker opp
Andre apotekkjeder DinSide har
vart i kontakt med, synes det er
fortidlig i konkludere med salget.
Hos Apotek] er det fortsatt de
tre klassikerne som ligger pi

GOD
MORGEN
NORGE

legemiddel som har kommet til Norge kan veere til stor hjelp. T

TABU: Problemet rammer flere hundre tusen, men blir sjeldent snakket om. Foto: AdobeStock

POPULART: Kremen Eroxon har blitt en salgs\

VIAGRA
RESEFTER )

STIMGEL

r hos Boots apotek. FOTO: ESPEN SANDEN JOHANNESSEN

PROFIL 4
SHAPED TO~

FIT YOU
PERFECTLY

1d-Q
Det nye produktet rives vekk fra apotekhyllene:

L]

a1 -
BS Ala»

H-ANO

(+) Ved siden av kondomene har det dukket opp et nytt produkt som har slatt an
blant menn

Os 6 kommentarer 1deling
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Delivering on our strategy for becoming a NOK 1 billion revenue company

GROWTH BASED ON A STRONG FOUNDATION

1 Untapping the potential within existing products, categories and
territories. Strengthening the core with a disciplined approach to portfolio
management, including adding attractive new products in our distribution
model

PORTFOLIO EXPANSION WITH PRODUCT OWNERSHIP

Proactively securing and increasing the portfolio value through in-licensing
of products and brands. Explore market growth opportunities outside own
territory with own, unique products in cooperation with distributors or
partners

imba’ mm

Mysi
] depottabletter

sbon nd
naltreksonydroklorid Buprogios h;d':‘:c;.:-nd
i nattreson hydrochlond upropn-RysH

. ravbe
! 14 ara) LA feeadarww o —
|

CONTINUING GROWTH THROUGH M&A

Acquisitions of smaller companies and product portfolios that have
significant growth potential, both through Navamedic’s existing platform,
and in new markets in collaboration with distributors or partners

& Navamedic



FINANCIALS
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Financials

Key consolidated profit and loss figures

(in NOK '1000) Q12024 Q12023 FY 2023
Operating revenues 120873 121719 511997
Gross profit 46 814 50 248 199 054
Gross profit % 38.7 % 41.3 % 38.9 %
Operating cost -38355 -34461 -147487
Adjusted EBITDA (excluding transaction cost) 8 459 15 787 51566
Adjusted EBITDA % 7.0 % 13.0 % 10.1 %
Transaction cost 0 0 -16 061
EBITDA 8 459 15 787 35505
EBITDA % 7.0 % 13.0 % 6.9 %
Depreciation -928 -645 -3939
Amortization -2634 -1 187 -7 986
Operating result (EBIT) 4 897 13 954 23 580
Net financial income and expenses -5 699 3613 -12 746
Profit before tax -802 17 567 10 834
Income taxes -780 -4 399 -7 529
Net profit / loss (-) Total operations -1582 13 167 3305
14

In Q1 2024, revenues were relatively
flat compared to last year partly due
to stock build-up of Mysimba at
wholesalers/pharmacies, and out-of-
stock on some products

Gross Profit came in at 38.7% for Q1
mostly due to product mix and
currency effects

Operating costs are higher than last
year mostly due to investments in
future growth initiatives, including
Eroxon launch and Sensidose
operating expenses

Adjusted EBITDA was NOK 8.5M for
the quarter, in line with last quarter
but below LY.

Net Financial items was negative NOK
5.7m due to interest expense and
currency effects

Profit before tax was negative NOK
0.8m

Net profit of negative NOK 1.6M for
the quarter

& Navamedic




Financials

Assets

(in NOK '1000) 31.03.24 31.03.23 31.12.2023
Goodwill 157 057 107073 156 729
Deferred tax assets 930 835 930
Other intangible assets 95 839 29816 97 627
Property, plant and equipment 3599 671 3692
Right of use assets 5715 6168 6 060
Non-current loans receivable 0 0 49 149
Total non-current assets 263 139 144 564 314 186
Tax receivables 13028 14 819 14 858
Inventories 121 399 81419 105200
Trade and other receivables 58 182 45 683 50 631
Cash 29 094 56 729 38036
Current loans receivable 50290 41 427 0
Other current financial assets 1774 6313 1393
Total current assets 273768 246 391 210118
Total assets 536908 390955 524 304

15

Loan receivable is loan to Observe
Medical (moved from non-current to
current in table)

Inventory has increased but will
gradually decrease throughout the year

Trade receivablesisin line with
expectations

Cash level is mostly the combination of
the net result and changes in working
capital

Other current financial assets is the
Observe Medical shares at market value

& Navamedic




Financials

Equity and liabilities

(in NOK '1000)

31.03.24

31.03.23

31.12.2023

Total equity 226 157 225 389 222 391
Non-current interest-bearing borrowings 95481 36923 95479
Non-current license liabilities 4 046 3713 3988
Non-current right of use liabilities 3460 4 488 3892
Deferred tax liabilities 9031 0 9271
Total non-current liabilities 112018 45 124 112 629
Current interest-bearing borrowings 48 7197 16 107 51067
Trade and other payables 79635 48 175 68 300
Current right of use liabilities 2 557 1937 2453
Current license liabilities 16 899 236 16 861
Taxes payable 8124 4618 8 149
Other current liabilities 42 720 49 369 42 454
Total current liabilities 198 732 120 441 189 284
Total liabilities 310750 165 565 301913
Total equity and liabilities 536 908 390955 524 304
16

Equity ratio of 42%

Total loans and borrowings are mostly
unchanged since last quarter

Trade payables has increased due to
inventory build-up

& Navamedic




Financials

Cash flow Group — total operations

The cash flow from Operating Activities

(in NOK '1000) Q12024 Q12023 YTD 2023 is mainly the result of Net profit

Net cash flow from operating activities -5563 3099 2179 coupled with changes in working

Net cash flow from investing activities -185 -88 -104 583 capital items, Inventories in particular
Net cash flow from financing activities -1913 -3 886 83235 The cash flow from financing activities
Changes in currency -1281 2 309 1909 is mostly interest payments

Net change in cash -8 941 1433 -17260

Cash and cash equivalents end period 29094 56729 38036 The cash at the end of the period was

NOK 29.1M

17 & Navamedic




SUMMARY &
OUTLOOK
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Navamedic ASA summary and outlook

A quarter marked by a successful product launch,
and steady operational progress

* Navamedic delivered NOK 120.9 million in revenue in Q1 2024, relatively stable
compared to prior year

* Q1 marked by stock build-up at wholesalers in Q4 and out of-stock on other
products

* Overall steady operational progress and growth on a scalable platform and
through M&A. Continued to strengthen the core by driving underlying growth
We are building on our solid foundation

* Strengthen the existing business by leveraging our highly scalable market
access platform

* Exploring opportunities for market expansion with own products with
European/global rights

* Increase value by acquiring and strengthening own products and brands while
increasing gross margins through careful management of product portfolio

19 & Navamedic




Q&A
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Want to know
more?

Visit our website
https://navamedic.com/

Follow us on
LinkedIn #InvestinNavamedic

Email
infono@navamedic.com
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Thank you for
your attention!

Navamedic’s Q2 2024 presentation will be held on
16 August 2024
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Appendix

Basis for preparation

This presentation provides financial highlights for the quarter for Navamedic Group. The financial information is
reported according to the requirements in IAS 34 (Interim Financial Reporting) and the figures are not audited. T
measurement principles as presented in the Annual Report 2021 have been used preparing this presentation.

Definitions of Alternative Performance Measures (APM)

The APMs are regularly reviewed by management and their aim is to enhance stakeholders’
understanding of the company’s performance. APMs presented may be determined or calculated
differently by other companies.

APMs:

EBITDA is equal to earnings before interest, tax, depreciation and amortization. EBITDA is a sub-total in
the condensed consolidated statement of comprehensive income. EBITDA margin is equal to EBITDA as a
percentage of total operating revenues. Gross profit is equal to total revenues minus cost of materials.
Gross profitis a sub-total in the condensed consolidated statement of income. Adjusted EBITDA means
normal EBITDA less acquisition transaction costs.

Gross margin is equal to gross profit as a percentage of total operating revenues. Equity ratio is equal to
total equity as a percentage of total shareholders’ equity and liabilities.
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Appendix
Copyright and disclaimer

Copyright
Copyright of all published material including photographs, drawings and images in this document remains vested in
Navamedic and third party contributors as appropriate. Accordingly, neither the whole nor any part of this document shall

be reproduced in any form nor used in any manner without express prior permission and applicable acknowledgements.
No trademark, copyright or other notice shall be altered or removed from any reproduction.

Disclaimer

This Presentation includes and is based, inter alia, on forward-looking information and statements that are subject to
risks and uncertainties that could cause actual results to differ. These statements and this Presentation are based on
current expectations, estimates and projections about economic. Navamedic ASA believes that its expectations and the
Presentation are based upon reasonable assumptions, it can give no assurance that those expectations will be achieved
or that the actual results will be as set out in the Presentation. Navamedic ASA is making no representation or warranty,
expressed or implied, as to the accuracy, reliability or completeness of the Presentation, and neither Navamedic ASA nor
any of its directors, officers or employees will have any liability to you or any other persons resulting from your use.
Navamedic ASA consists of several legally independent entities, constituting their own separate identities. Navamedic is
used as the common brand or trademark for most of these entities. In this presentation we may sometimes use
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“Navamedic”, “we” or “us” when we refer to Navamedic companies in general or where no useful purpose is served by
identifying any particular Navamedic company.
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